


1.    Structural data
(figures of European Coatings SHOW 2009 in brackets)

Total Germany                    International

Exhibitors 887 (806) 344 (346) 543 (460)

Total exhibition space in m² 55,300 (52,580)
Exhibitor stand space in m² 30,263 (27,491) 15,493 (15,368) 14,770 (12,123)
Special show in m² 276 (268) 276 (268) - (-)

Visitors* 25,955 (19,756) 9,658 (8,601) 16,297 (11,155)

* determined by registration
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4. Development of visitors 1991-2011

2.    Media reporting
(figures of European Coatings SHOW 2009 in brackets)

� 97 (86) journalists from 13 (14) countries

� 480,283 (478,930) page impressions (PI) at www.european-coatings-show.com
from December 2010 to March 2011

3.    Congress
(figures of European Coatings CONGRESS 2009 in brackets)

� 648 (469) congress participants from 40 (39) countries

� 152 (164) presentations by 150 (149) experts and 15 (10) posters
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Rest of Europe
18% (17%)

5.    Origin of visitors

Structural data / Origin of visitors

(determined by registration)

Origin of visitors European Coatings S HOW 2011

International 63% (56%)
Germany 37% (44%)

100% (100%)

European
Union

55% (60%)

Australia/
Oceania,
Asia, Africa
19% (17%)

America
8% (6%)

International

South
43% (44%)

East
5% (5%)

North/West
52% (51%)

Germany
North/West: Nielsen regions 1, 2 and 3a
South: Nielsen regions 3b and 4
East: Nielsen regions 5, 6 and 7

The visitors came from 108 (100) countries.
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Top 10 countries for international visitors

1. Italy

2. Switzerland

3. Netherlands

4. Great Britain/Northern Ireland 

5. Turkey

6. France

7. Austria

8. USA

9. Poland

10. Spain



Services 5% (5%)

Other 3% (6%)

6.1  Sector of economy

Manufacturer, Industry 75% (72%)

Wholesale, Import, Export 17% (17%)

(100%)

6.   Selected results of visitors survey

6.2 Branch

Formulators of coatings and paints 37% (36%)

Suppliers of raw materials 29% (28%)

Formulators of construction 
chemical products 10% (9%)

Industrial applicators of 
coatings and paints 7% (11%)

Formulators of adhesives and sealants 14% (8%)

Formulators of printing inks 7% (9%)

Manufacturers of synthetics 4% (3%)

Suppliers of laboratory and
production equipment 3% (3%)

Industrial applicators of
adhesives and sealants 3% (5%)

Manufacturers of electronic products 2% (2%)
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Industrial applicators of
construction chemical products 3% (4%)

100%

(figures of European Coatings SHOW 2009 in brackets, * not requested in 2009)

(multiple answers/extract)

Institute, university 3% (3%)
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Department head, group leader,
team leader 32% (*)

Employee/official, skilled worker 23% (23%)

Other position 11% (12%)

6.3   Position of visitors in company

Self-employed entrepreneur, 
co-owner, freelancer 13% (13%)

Managing director, board member,
administrator 10% (13%)

Area manager, operations manager, works
manager, branch manager, office manager 11% (*)

6.5   Main reason for visit

Information about new products 53% (55%)

Maintaining business contacts 40% (47%)

Experience, exchange of information 37% (41%)

Further education, extending knowledge 35% (38%)

General market orientation 33% (42%)

Initiating business contacts 33% (38%)

Influence on product development 28% (23%)

Observation of competitors 12% (16%)

Preparation for investment
and purchasing decisions 11% (10%)

Conclusion of contract, purchase 4% (3%)

Other reason 3% (4%)

6.6 Visitors’ satisfaction with exhibits

6.4   Area of responsibility in company *

Purchasing, procurement 8%

Manufacturing, production, 
quality control 8%

Marketing, advertising, PR 2%

Other area 4%

Research and development, design 46%

Sales, distribution 18% 

Business, corporate, works
management 14%

100%

(multiple answers)

(1 very satisfied ... 6 not satisfied)
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6.8   Main interest in following product segments

Coating raw materials 63% (66%)

Laboratory and production equipment 30% (36%)

Adhesive raw materials 27% (21%) 

Testing and measuring equipment 25% (28%)

Printing ink raw materials 21% (18%)

Application technology 18% (20%)

Intermediates for
construction chemicals 15% (16%)

Services 6% (7%)

Environmental protection and 
safety at work 6% (7%)

6.7   Opinion of the present economic situation
(at the time of exhibition in March 2011)

6.9   Purchasing authority

94% (91%) are involved in purchasing decisions in their company.
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(multiple answers)
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upturn

30% (2%)
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upturn

49% (11%)

Steady

15% (14%)

Slight
downturn
5% (38%)

Distinct
downturn
1% (35%)

2011 2009



6.10 Information and contact opportunities on the s tands

98% (97%) of the visitors were satisfied with the opportunities for obtaining information and establishing contact.

7. Selected results of exhibitors survey

7.1   Associated with following product segments

Coating raw materials 57% (49%)

Printing ink raw materials 26% (24%)

Adhesive raw materials 20% (17%)

Laboratory and production equipment 15% (18%)

Intermediates for construction chemicals 13% (15%)

Services 12% (14%)

Testing and measuring equipment 9% (11%)

Application technology 5% (5%)

Environmental protection and 
safety at work 1% (2%)

6.11 Meaning of the exhibition

58% (56%) exclusively visit the European Coatings SHOW.

7.2   Aims of participation

Winning new customers 82% (88%)

General information 79% (84%)

Cultivation of customer relations 76% (82%)

Cultivation of image, representation 75% (79%)

Information about new products 65% (71%)

Exchange of experience 63% (67%)

Observation of competitors 55% (64%)

Direct business 47% (50%)
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(figures of European Coatings SHOW 2009 in brackets)

(multiple answers)

(multiple answers)



7.3   Overall success of participation 

7.4   Opinion of the present economic situation
(at the time of exhibition in March 2011; 8% (7%) no answer)
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(1 very satisfied... 6 not satisfied; 3% (2%) no answer)
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7.5   The exhibitors received visitors from the fol lowing branches 

Formulators of
coatings and paints 61% (64%)

Formulators of 
printing inks 37% (37%)

Industrial applicators of 
coatings and paints 32% (36%)

Formulators of
adhesives and sealants 32% (34%)

Formulators of
construction chemical products 28% (29%)

Suppliers of 
raw materials 26% (24%)

Industrial applicators of 
adhesives and sealants 17% (21%)

Industrial applicators of
construction chemical products 14% (19%)

Manufacturers of 
synthetics 7% (9%)

Suppliers of
laboratory and production equipment 8% (9%)

7.6   Satisfaction with organization and service

7.7   Follow-up business

91% (92%) of the exhibitors expect noticeable follow-up business due to the contacts made during the exhibition.

95% (93%) of the exhibitors were satisfied with the organization and service.

Suppliers of 
testing and measuring equipment 6% (6%)

Institute, university 7% (9%)
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(multiple answers/extract)



13. May 2011

NürnbergMesse GmbH
- Market Research -

7.9   Assessment of professional qualifications of the visitors
96% (97%) praised the professional qualifications of visitors to the stand.

7.10 New business relations

94% (92%) of the exhibitors established new business relations.

7.8   Target group accuracy

95% (96%) were able to reach their most important target groups.

8.    Miscellaneous

The representative interviews were carried out by an independent market research institute.

The structural data is certified by FKM                 , Society for Voluntary Control of 
Fair and Exhibition Statistics, Berlin. Further information is available at www.fkm.de.

This show report is also available in German.

Other detailed results of the survey may be obtained from NürnbergMesse, Market Research, 
telephone +49(0)911.8606-0, fax +49(0)911.8606-8228, info@nuernbergmesse.de.
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